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Research In Consumer Behavlor
. e ’w
Secdommmam o -
The parpose of this learning package is to help the instricter
prepare studerts to corplete his course assignment. The scope of
activities for this learning package has been limited to searches for
published information for research in consumer behavior. Students will
be prepared to find and use books, indexes, abstracts, periocical
~articles and other printed reference sources. The learning package
provides for a practical approach to research in consumer behavior.
Studerte will be taucht to look for material which they can use to find
information about specific retailers, issues amd problems in retailing.

The le: rminc package is divided into two episodes. ‘Episode I,
Ch~ice of Materials, introduces students to the differeft forms of
literature. Wpisode II, Access to Materials, teaches students how to
find and use these sources. A summary and list of objectives is
provided for each episode. A materials list includes all transparencies
and hand-outs for the session. A script for the Conduct of the Session

is provided. In this script parentheses ( ) are used to denote svggested
irstroceor comTentary to accarpany the transparercies. You may choose

£~ follow the script as it is or to inprovise using the sumwary, list cf
crjectives and trarsparencies. In either case, read the Concduct of the
Sessizn script first as a guide for your activities.

roiends I is desicned to be taught first. Episode II is divided
irta two mein secticns: Using the card catelog to find bocks ancé using
imiexes and abetracts. These sections are designed so that you can teach
trar in any crder and emphasize skills in areas you consider especially
importart. Exarples for raterials in the learning package hzve been
celected to =ppeal to a wide range of students and instructcrs. If you
wosld lire tc erphasize research on one specific aspect of consumer
baha-ior or the use of a specific index or abstract, the library instruct.on
services faselty will provide transparencies and instructioral guides for
this purpcse. Please allow two weeks for production of these materials.

For recuests or questions about this learning package, call a member of

the library instruction services faculty at Extension 3259. Episode II
concludes with a review of the forms of literature. ‘This review

erphasizes the use of a variety of reference sources for beginning an
infcrmation search.

The role of the instructor in the use of this learning.package is
crucial to its success. While a librarian can teach studer.ts how to use
sources for research, he cannot generate the same enthusiasm for their uss
as can the course instructor. 7The instructor has had extensive first hand
experience using many of the sources cited. More impertantly, he knows
exactly what he wants his students to learn and the depth and breadth cf
research he expects.

This learning package can be presented in one class session. The
«cal of this session should be to make students aware of information sources
for research on consumer behavior. Most students will need many hours oi
practice using these sources to develop effective information searching skills.




Research in Consumer Behavior

Puarose: To lear to use published sources to find information for
reszarch on consuamer behavior.

- - -
Strmaciure:

EFISITE I: CHOICE OF MATERIALS. Discusses the different forms of
material which can be used for bibliographic searching.
Present exanples of appropriate times to use each form.
Describes the search strategy process. Emphasizes flexxblllty
in search strategy.

E2ISODE I1: AOCESS TO MATERIATS. Discusses how to find books, reference
books, and indexes.

Eow te Find Books. Explains the use of the Library of
Congress List of Subject Headings to select subject headings
for use in the card catalog. Discusses the use of the

card catalog to locate books on consumer behavior and related.
suki3ct areas. Explains how this aporoach can be used in
cther iibwaries with different kinrds of catzlogs.

Bow o Find and Use Indexes and Abstracts. Discuasses the
fincticon of indexes as location tools, sources used to find
¢ither sources. Describes the use of the Pusiness Periocicals
Indesx, and Psvehological kbstrects. Mentions cther
useful indeses. Provides a checklist for evaluating 'indexes
- anc ebstracts. Upon request detziled instruction and transparencies

&0
can be provided for any index ths instructor chooses.
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Tris learr.ing packzge includes transparencies for use with the
instructional script. Cocpies of these transparencies can be produced and
ccllaeted for cdistribution to students in a student materials packet.

I. Transperencies

- Information Searching Procedure Chart
- Forms of Literature
Search Log Form
- Library of Concress (IC) List of Subject Headings
- Litrary of Congress (IC) List of Sukbject Eeadings
(Related Subject Areas)
Catalog Filing Rules: Books about a Subject (Gernexzl)
G. Transparency-/ = Catalog Filing Rules: Books about a Subject (Specific
H. Trans ncy 8 -~ Catalog Filing Rules: Books Related to a Subject
I. Transparency 9 - Business Periodicals Index
J. Transparency 10 - Psychological Abstracts (Index)
¥. Transparency 11 - Psvchological Ebstracts (Abstract)
L. Transparency 12 - Checklist of Questigns to Answer About Indexes
and Abstracts g

A. Transparency
B. Trans; rency
C. Trznsparency
D. Transparency
. Transparency

Ut W~
1

F. Tra-sparercy 6
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II. Lists 3

A. Reference Sources for Research in Consumer Behavior
.B. Baruch College Library: A Self-Guided Tour
C. EIxercise for Consumer Behavior




Summary

I. Sxrary of Episode I. Choice of Materials.

A. Ot jective. To introduce students to the different forms of
printed source materials which can be used to find information
for research in consumer behavior. :

At the end of this episode students will be able to:

--Identify specific forms of source material.

--Describe reasons for a search strategy, an orderly
procedure for collecting information.

--Explain why specific forms of material,may be best fcr
specific search questiorns.

B. Frisode Activities:

The instructor will review the student assignment. This
assignment will provide the context for all activities.
Students will be given a copy of the Information Searching
Procedure Chart. They will use the chart to describe the

n s m~tion of Gifferent forms of source raterials for research

: in corsomer behavior. They will also receive a list which

GeFinee Tovme of Literatare. They will use a Search Log Form
and a list of Refererce Sources for Research ir Consumer
Lehavicr te discuss methods they can use to fini inforration
about corsuer behavior.

II. cuoary cf Episode II. Access to Materials.

R Ok+e~tive. To make students aware of the skills recuired to
locate books, reference books, anc indexes to fird infcrmation
for reszarch on cons.amer behavior..

At the end of this episode students will be able to:

—-—Use the Library of Congress List of Subject Headings to
select subject headings for a topic.

--Uise the card catalog at Baruch College Library to locate books
on cons.aer behavior and related subject areas. :

~-2sk guestions to locate books in any library catalog.

~-Use the Business Periodicals Index
~-=Use Psvohological Abstracts.

—-Use the list of keference Sources for Research in Consumer Behevior
to identify other useful indexes and abstracts.

~-Jese the Checklist of Questions to Answer about Indexes and
Aﬁﬁxmtowmuwo&aiMw%EMamwa.
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--Describe several forms of reference books for resezrch in
corisaner behavior.

--Suggest, uses for specific forms of reference books.

--Explain how one other reference book could be used to begin
the same inforration search.

Erisode Activities:

The” instractor will explain the use of the Library of Congress
List of Subject Headings to select subject headirgs for research
on consurer behavior. Using transparencies he will explair. the
filing rules fer locsting books in the caré catalog. It is not
erpected that students will remerber all the cataloging rulss.
Pather, the purpose of this section is to give ther the backsround
to begin to use the card catalog and to ask refererice questicns.

For sore students indexes are a more effective way to begin
vesczych than the card catalog. The instructor will explain the
indexee, He will use transparencies to provide

T
«
h

- s
~tior in the us2 of two indexes, the Businiss Perioficzis
© en¢ Pgychological Abstracts. He will refer stutznts’td
m vefereqce list vith indexes and zhstracts. 5o will use a
tra.sperenty with a Checklast of Cuestions to Answer awout Indcmes
a~d nhetracts to heip students evaluate cther indexes and
arstracis. :

o the end cf this session, the irstructer will ask studernts to
use rence Sources for Research in Consurer
Lenavicr to select specific reference .sources to begin their
zssignments. He will structure this discussion of reference
sources to review the different forms of literature and the
methods st 3ents can use to find them. The learm:ing Package
includes suggested questions for this purpose. '
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Conduct of the Session

Erisode I: Choice of Materials

1.

Describe your student assignment. Using this assicnment as the
context for learming, explain that the purpose of this session

is tc maxe studerts aware of the many kinds of sources they can
use to find informaticn for research on consumer behavior. Note
that while specific examples of sources on lists to be distributed
refer to materials in the Baruch College Library, they can be us=3d
as a reference pcint to locate the same or similar materials in
other litraries.

Band out collatecd pacxet of student materials. ,

. &
te
.

Transgzrency 1 - Irformation Searching Procedure Chart.
(Mary winds of sources can be consulted for informstion. This chart
irdicstes the steps you can take before consulting sources. The
chart describes twc kinds of sources: access tools or secondary
sources and primary sources,) a

a. [(Lookino at the chart who can ex“laln what an access

tocl is?)
Y. (Woulld it be best to begin your search with an access tool
cr one ¢f the scurces on the right hand side o‘ the chart?

¥hy?) Establish thzt access tools are used to locate
information. The other sources contain infcrmatiorn.

Trersparency 2 — Ferms of Litereture. ;

The Forms cf Litereture list describes the sources on the right han3
side cf the Information Sezrching Procedures Chart. (Take a morent
tc read this list.)

a. (what fotm of literature might you use tc begin the
information search for your assignment? Why?) Eave students
explain why they micht use either access tools or other

sources to find infcrration for research on consumer behavior.

Do not erphasize the card catalog at this point since it will
be discussed later. Explain when to use specific kinds of
sources

L. You can use the following list of suggestions to illustrate
uses for the different forms of literature.

i. A dictiorary for a definition of terms related to the
design of gquesticrnaries: "attitude battery,"
"scaling," "Thurstones's law,"

2. A handbook for a concise discussion cf the practical
aspects of concept testing.

3. An encyclopedia for an historical overview of Maslow's
classic analysis of human motivation.
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4. 2 bock lencth study of how television viewirg affects
the spending habits of American teenagers.

5. A general bibliography for an arnotated list of
“material dealing with the evaluation of corsumer mail
surveys.

6. A specialized bibliography for a list of articles on
brand loyalty arong Hispanic consumers.

7. An index for a list of recent journal articles critiquing
the use of the Fishbein model of’attitude measurement.

€. An abstract for scraries cf research stu?ies on how
prirary school children develop corsuner attitudes.

9. A statistical campilation for data on effective buying
incomes of househclas in Kartford, Connecticut.

an information scarch ray becin with either an
or another scurce. Erphasize that there is no
search for irformz+icn., The arplrtant DoMnt is
to know what they are looking for and toc plan
rategy tc find appropriste infcormatiorn.
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rensy 1 - Infrrmation Searching Erocedure. Explain
by following the left hand side of the chart:

mn %)
[$ ALY
(3}

&a. (&t what peint in a search would you use access tocls?
wWry?)

L. {vwhen would you use cther sources?) There are nc right cr
wrong answers to these questions. For exarple, a student
might use an index when he first ccnsults sources. He
might want to read rore in a book to redefine his problem.

6. Transparency 3 = Search Log Form. Explain the sectione of the form.

a. BAsk students to use thic form to plan their search for
inforration for their consumer behavior assignment.

b. (Take a moment to plan vour search. Who can explain the
steps he right take to find information for this assignrent?)

c. (You may want tc ask yourself specific guestions about a -,
consumer behavior.) The following samgple guestions may
help vou to choose useficl infcrmation sources when you plan
your szarch. Try tc generate your own set of search questions
for your consumer behavior topic. '

1. Wrich group of consumers do I want to study?

o




" 2. What special characteristics do they share?
3. what do I want to know about them?

i 4. What measures or tests are available to study this
o group of consamers?

5. How do I find out how these consumers behave under
several different sets of circumstances?

6. How can I carpare the behavior of this group of

consumers with other consuners?

Erisode II: Access Materials

s 2ty

l. (You may want to begin your search for irnformation with a bock. To
find books you can use the library's card catalog. Bow do you know
under which subject heading you can find information on your topic?
The Library of Concress Subject Headings List is used to determine
the suriect headings under which books are fourd in the card catalog.
The sae s.bject headings are used in the Baruch College Library

atzloc and the catalogs of most other college and research liktraries).

-

0

varsvarency 4 - Litrary of Ccrcress (IC) List of Subject Headings

b)
‘3
in
fir

.-
-
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Tme instructor shocld point out:

2. A word or phrase in bold face is’an acceptable c¢ubject
heaZing. : .

b. sa = sec also the following related, mcre specific headings.

c. ¥ = heading not uszd. ‘

&. O = related but broader heading.

e. " - " = sgkject sudplivision

£, (Trne LC Lict of Subiject Headings is arranced in alphabetical
order. LooK under the subject heading which seems logical
to you and you should find references to the appropriate
Library of Congress (LC) heading to use in the cdard catalog)

3. Transparency 4 = Litrary cf Congress (LC) List of Subject Headings

The instructer should use this transparency to illustrate how students
car: find rmearing using the sa, XX, X and "o" symbols in the 1C List
of Subject Headings. (Looking at the boldface heading, "Consumers" you
will notice many more gpecific headings following the "sa" reference).
The instructor should select several "sa" or see also headings and
exclain how they describe just one aspect or group of consaers. He
may wish to discuss with students ways in which they can use the see
alsc heaiings to narrow their topics or reduce the arount of information
they rast review for their research assigmmerts. The instructor can
exzizin how the XX headings can be used to broaden or expand torics,
for exarple, at times when ctudents want background material. Students
can alsc be asked tc notice the "-" subdivision for "corsumers", for
( exarple "-Attitudes.” Please note that the sample LC headings fram
this transperency are just sarples and that the regular large Red Book
of LC subject Healings contains rany mkre see also headings and
sibdivisicre. (8 noz the IC list of Sucject E2:{:.ngs is arranged

1v
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alphabrtically, it is helpful to look through several beldface
healings befcre and after the main heading you select. You may -
finz other useful sabiject headings using this method). '

Transparency 5 - Litrary of Conaress (LC) List of Subject Headings
' (Relateld Subject Areas)

The exaryles on this transparency illustrate several subject headings
wh.ch are related to or describe specific, areas of consumer

behavicor. The instructor ray wish to review all or some of these
sabiect headings. Students right be asked to suggest subwect headings
for information on their topics. .
(To find books in most libraries we rast use a catalog, The

Baruch Ccllege lerdr\ has a ¢ard catalog. Other lilraries may

have different t'peb cf catalogs. The New York Public Library has

a bock catzloa., We'll spend some tire describing the arrangerent cf |
the Baruch College Libreary catalog since most of you will be using it).
2ing Filing Fules. ({Every bcook in the Baruch Coliege Library is
t=3 im tne card cetzlog wnder its author, its title, ano 1its

‘ 11 booke by the szme authaor are groupeld together. They are
prabetically by titie).

. Cataloc cards alcat & subject are filed
lo 'ing riles:

&. Trensparerncy € - Catalog Filing Rules: Books aboct a
Subject ‘General)

(Eooks sbout a subject are filed wder the IC subject

ading for that subject. They are croaped alphabetically
by acthor within each subject heading. At the bottor of each
cazzlog cexd "Tracings® list zll the subject headings
assigned to a specific book. Thus, this book can be found
in the catalog by looking under the author, the sukject
heading, ""consumers" or the title). The instructor may
wigh to explain further why student's would or would not

-t to look under additicnal. subject tracings for listings
for other books. Reasons for looking under additional subject
heazings right include finding mcre books, broadening a
topic, narrowing a topic and developing a greater understandin
o a subject area. .

k. Tra:ssarency 7 - Catalog Filing Rules: Books about a
Subject (Specific)
(Fro~ the LC Subject Heddings List, you saw thzt all subject
Headlngs have more specific lelSlonS or headinds under
which you can lock to locate book titles. These headings

ﬁa) list bookts ky forr suck as Consamers-”asp Studies or by
further subject subdivisions such as Consumers Preferences.
Rerember, however, that the card catalog does not list
pericdical sources. Thus it will not have the most recent
studies of ecrsrer behavior). The instructor may wish to
point out aczin that all catalog cards have tracings which




. suggest further subject headings with greater specificity.
( : Tracirgs on the first card include "Marketing Research -
-Case Studies" and "Motivation Research - Case Studies."
The secons card sarple includes tracings for "Grocery Trade -
United States" and "Branded Mei_ handise - United States."

d. TranSyarenc3 8 - Catang Filing Rules: Books Related to-a
N Subject :

The many subject“heédings related to the heading "Consumers"
in the Liktrary of Congress List of Subject Headings are the
sane subject headings used for the cards in the card catalog.
Here, three subject headings "Marketing Research", "Motivagion
Research (Marketing)" and@ "Brand Chojce," are used for books
» relateé to consumer behavigr. Students should be encouraged
R to check the tracings on all ‘subject cards. They should be
. taught to use their knowledde.of consumer behavior to -

. ’ . gererate a list of .possible subject headings. They can then
check this list of subject heaalngs agalnst the controlled
vocabulary of the Library of Congress List of Subject
Hzadings. In this way the) can develop a 1ist of subject
headings to use to find books in the chd cataiog. )

E. {The card catalog is zn 115.y to all the books in the Earuch College

Iitrary. There ars swoecie llLe* indexes to use fcr rere carvent and
for & grcater varicty of irfcrmation sources. These indexes consist
¢ roitirle book volres. Indsxes may index booxs, boon reviews, a
~eilz sources, confersnce yepers, research studies, periodical artiacles,
revepansy articles or govermrernt pablications. The acdvantade of. ’
irnexss is that they list in on2 place a wide variety of material on

¢ a sabrect. They are &lso WDIP carrent than books since they may be
p:}l ighe2 morthly, charterlv gori-annually, or annually. "It is

mportant to check the date of an index. If you ne=d information on
how television viewing habits of consumers changed during the past
year as a result of the introduction of cable television into their
area, you will need tc look in a 1982 index volume.)

-

9. Trarsparency 9 - Business Periodicals Index

(LoCr. nu at the list cf Reference Soarces for Research in Consumer
B~ ,EVAor, you will see a list of indexes and abstracts. One of the most
eful indexss for business inforrmation is the Business Periodicals

2D Egggz. This index ccvers articles in most major ancé minor business
periodicals. It is arranged alphabetically by subject. Looking at
Transparency 9, you will see the subjevt heading "consumers". Thas
heading is followed by subheacings for specific aspects of consurers
beravior. 1In this sample page, “"Attitudes" is one subheading). The
last citation or article listing under “"Consumers - Attitudes” provide s
an exaple for teaching students to interpret a citation in Business
Periodicals Index. The instructor should point out the parts s of each
citation. He should ncte that the order of entry of information is
the same fer all bibliographic citations. He should also note that
the front of each issue of Business Periodicals Indsx includes a list

ERIC | B 1z
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10.

11.

of abbreviations for titles of all the periodical titles used in.
the article citations. (The next heading, " Consumers preferences"
is followed by "see also" references which lead you to other more
gspecific headings such as "Brand Choice", "Consuwrers = Attitudes,"
and "Food preferences").

Psychological Abstracts

Looking at the List of Reference Sources for Research in Consumer
Behavior you will see a list of indexes and abstracts. Psychclogical
Abstracts is one of the most useful indexes for research on consumer
behavior. It is an abstract journal which contains an index to its
contents. It has abstracts or swmaries of all the articles it indexes.
It is issued monthly and cumlated every six months.

a. Transpareacy 10 - Psychological Abstracts - S.bject Index
(This index is arranged by subject. Under each subject
heading abstract references are arranged alphabetically by
their major subject erphasis. To use this incex, you must
first lock in the subject index, identify the abstract you
want, and write down the abstract nurber(s)for each abstract
you want to read). The instructor should point out the
abstract mizber 10733 under the heading Consumer Behavior or
the transpevency. Lote that Psycholocical Abstracts is

published in two veiumes, an incex volume and an abstract
volume. Studeniec should be remanded to select the index

volume and the abstract volume for the same dates. For this
discussion the instructor may wish to borrow Pgychcological
rbstractg scriect index and abstract volures from the library.

E. Transparency 11 - Peychological Abstracts - Abstract
(The abstracte in Psychological Ebstiracts are arranged by
abetract rirber. Tris nuiber appears in the upper left hand
correr of eacr zbstract. It is fcllowed on the next line,
by the name of the avthor of the material abstracted and the
rest of the tibliographic citation). The instructor can
review the bibliographic citation at the beginning of the
abstract. Note the author's affiliation and tell students
they may write to an author at this location if they want to
find out about his latest research or research in progress.
Ask students to read the abstract to identify the purpocse,
method, and results of the research reported.

Transparency 12 - Checklist of Questions to Answer about Indsxes and
Abstracts.

a. (While you can use the Business Periodicals Index and
Psycholocical Ebstracts, other indexes and abstracts on the
Jist of Reference Sources for Research in Consumer Behavior
may also be useful to you. Each index and abstract journal
is unique. It is difficult to describe one method for
searching all indexes and abstract journals. It is helpful,

_however, to examine each index or abstract journal you
decide to use before you attempt its use. This is a

. checklist of questions you should ask about each index or
‘abstract journal you use. Not all guestions apply to all
sOurces) .

13




( b. (Let's apply scme of these guestions to psychological

abstracts). The instructor may wish to reier to
Transparency 10, and 11 to answer these guestions. If tire
is short, the instructor should choose several guestions
frar the list for illustrative purposes. The instructor
may wish to borrow sample volumes of Psychological Abstracts
from the library for this purpose.

c. (Select one other index or abstract from the list cf
jnderes and abstracts in Reference Sources for Research in
Corsumer Behavior. Why do you think it would be useful
for finding information about your topic?) The instructor
mey wish to use this question to elicit information from tte
students about all the appropriate ipdexse and abstracis.

12. (At the beginning of this session we talked about the many different
forms of literature. The list of Reference Sources for Research in
Conscrer bBehavior in~ludes specific exawples of rmany forms of literature.
maxe a roreEnt to lock throuch it).

]
1

Gescribe one reference book which right be usefal
cecmeIer behavior assicrert?) Try to elicit
stufert answers to describe and CisTuse a nober of
reference works. Describe specific roference SOIYTES
mave been especially ussful to you 1rn writing yoar
diessrtation, preparing a lecture or éesicming a raxeting
ceTpElicn or researching a paper. You ray want to jolodwae )

rzl sources you consider important froo the library.
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L. The follawing guestions ray be usel to encourage studsnt
éiscussion of reference sOUICES. (Wno carn chocse one
raference bock to bezin an irfcrration search? 1s there
ancther book you right use to find the sane CT similar
informaticn?) Try to encourace students to use different
approaches to finding information. Erphasize the variety
of referenze raterials available.

13. Location of reference materials in the Baruch College Library. The
pacret cf student ~zterials includes the publication Baruch Ccllede
Library: 2 Self-Cuided Toox. Tell studer.ts about this tour.
Trcoarage thew to ask The reference librarians for heip in finding
informaticn scarces. :

14. An Exsrcise for Research in Consumer Behavior is provided as an optional
gtuder.t assignment. However, the best evidence that students have
learned to use research sources in consumer behavior is the quality of

the resszarch they oo for their class assignment. Students should be
ercouraced to use the Search Log Form, Trar.sparency 3, and to sunit
it with their class assigment.
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Information Searching Procedure

’

Question
Negotiation

Prepare |
Summary
Redefine Statement Conference
Rroblem Proceedings
Statement

1

Structure
Search

1 - o e o oan

Handbooks

r

et ACCESS TOOLS
Search ] Encyclopedias

Terms CARD CATALOG L
BOOK CATALOG
BBLIOGRAPHES
{ Consult NDEXES
Resources | ABSTRACTS

)\ }

Need \
To Develop
2 < New Search*— j Journals

\'Terms yes ,

Dictioneries

no

Books

7 Need

3 410 ReCETING 3 tomrerenned -
\ Problem yes

Statistics

‘Select
Information

‘Need More  Yé€Ss

information”
g/ no

lEnd Search
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Forms of theréturo

Books

The most familiar form of literature is the book. A single volume or book
is known as a monograph.

Reference Books

Same books are considered reference books because they are designed by their
arrangement and treatment to be consulted for specific information rather
than to be read consecutively.

Directories

Provide an alphabetical or classified list (as of names and addresses) .
They may contain biographical and/or organizational listings.

Encyclopedias, Handbooks, Dictionaries, and Yearbooks are reference books.
They are usually consulted for concise, factual information. They are a
good place to begin an information search. Encyclopedias and Handbooks often
include bibliographies. Yearbooks are published annually as reports of
statistics cr facts.

Bibliographies are lists of publications (books, articles, reports,
documents, dissertations) selected and organized around a subject area or
theme. These lists may be limited by the specificity of the subject scope,
the dates or the type of material covered.

Dissertations or Theses are research papers written in partial fulfillment
of an advanced degree. These academic papers campiled by one researcher
are often valuable for research in the same subject field.

Periodicals include magazines and journals such as the Journal of Politics.
A periodical is a publication issued at regular time intervals and intended
to be continued indefinitely.

Indexes provide, in one place, references to works in specific subject

areas or works by specific authors. Indexes are often in multiple volumes
and cover long periods of time. They are used to locate bibliographic
information about journal articles, books, essays and dissertations. All
indexes are not the same in structure. Indexes may provide for subject,
author, title, time period or other types of access. Instructions on how to
use an index usually appear in the first pages of the index. ,

Abstracts may be included as part of indexes or they may be separate
publications. They provide summaries of articles, reports, books, and other
forms of published material.

Goverrment Documents include any publications originating in or printed with
the authority and expense of any office of a legally organized govermment.
State, Federal and foreign governments as well as the United Nations

publish material on many subjects. Same govermment documents are periodicals.
Others are bocks or pamphlet. :

Atlases inciude any volumes of tables, charts or plates that systematically
illustrate a subject: political parties. Bound collections of mape are
Q also atlases.




. Search Log Form

‘1. Write a one sentence topic statement

2. List sources for background reading.

3. Use the card catalog. Find books.

4. Use indexes. Find Articles

indexes:

Articles:

Note: You may do three or four first.

Transparency 3




Library of Congress (LC)
List of Subject Headings

Consumers -
Here are srtered works on gonsumer
behavior. Conaumers’ guides are entered
under Consumer education, Works on
the economic theory of consumpiion are
ertered under Consumption (Economics)
‘88 Aged as consumars '
. Consumer educaton
Consumer panels .
Consumption (Economics)
Men consumers
- Minorities as consumers
Poor as consumers
Spanish Americans 8s consumers
Women as consumers
Youth as consumers
x Consumer behavior
Consumer demand
xx Marketing
- Purchasing
- Shapping
- Attiudes
sa Consumers’ preferences
x¢ Attudes (Psychology)
Market arveys

88 - 380 also the following related, more specific’
headngs
x - heading not used
XX - relied but broader heading
-_..’I t.l:l t’-i:r




Library of Congress (LC)
List of Subject Headings
(Related quiect Areas)

Marketing Rerature Motivation research (Marketing)

- s8 Marketing - Bblography
x Likeratre, Marketing
xx Marketing - Bblography

Marketing research

sa Consumer panels
nterveiwing in marketing research
Market surveys
Motivation research (Marketing)
Retall trade - Research
Sales forecasting

x Marketing - Research

xx Ressarch
Research, Industrial

xx Advertising - Psychological aspects
Marketing Research
Motivation (Psychology)
Research

Brand choice
x Brand loyalty
xx Consumers’ Preferences

Brand loyalty

See Brand choice
Brand management

See Product management
Brand names -

See Business names

Trade-marks

Transparency 5
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Catalog Filing Rules:

Books about a Subject
(General)

HC

77

eC
m37

tracings

CONSUMERS

Mason, Roger S.

Conspncuous consumption:.a study of
exceptional consumer behavior /
Mason.——New York: St. Martins
Press, 1981.

x, 156 p.
1.Consumers | Title

Transparency 6
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Catalog Filing Rules:
Books about a Subject
(Specific)

CONSUMERS - CASE STUDY -
WF

Iy Deébruncker F. Stewart.

RS sesipc sumer e avw J:
ps2 - Stewart DeBruicker, cot ard. ——

ﬁnﬁlewoo Cliffs, N.J. : Prentice- |
X,

1. Consumers--Case studnes
2. Marketing research- e st dies.
Motnvatlon res (Ma et m%
ase studies. | ard Scott,
|omt author. 1. Title

tracings

- CONSUMERS' PREFERENCES

- 932| Four year trend stud of houi ru)
5 s opplgﬁ dbehavnor or prlva e

Fe7 and brafded grocery products, 7 .
- 1974 (New %grkf \”gmans ay, 975

ocery trade- ~United States
ran ed merch andlse--Umted States.

ping- —~United States.
/ %onsu ers preferences--Umted States.
omans ay

| tracings -

Transparency 7




Cataleg Filing Rules:
Books Re ated to a Sub:ect

| MARKETING RESEARCH

::n P terson Robert A.

L > rends in consumer behavnor research

v47 / Wntten RK_‘RQbert A. ﬁe% rsom
hica erican Marketing Association,
019 7 v. 40 p.
. — 1. Consumers 2. Marketlng research.
. tracings ' T.ﬂe

MOTIVATION RESEARCH (MARKETING)
ME

s770  Dichter, Ernest, 1907~

D3 ,S ?( ing, the sixth sense? A U}de
o) | enta yn consumer mo ivatio
rnest Dichter. Boston: Cahners Books,
1975)
160 p.

tracings , 1. Packaging—-—-Psychological aspects
. 2. Motwat%n research (Marketing) I Title

. BRAND CHOICE
" |

1 s415 Jacoby, Jacob
3 Bran o Ity measurement and
332 mana
Cl;?vs gt New York Wuley,c1978

| 1. Brand choice. . Chestnut, Robert
racings / W., joint author. M. T itle

Transparency 8




Business Periodicals Index

CONSUMERS
\ Individua! ditferences in search behavior for &
nondurable W.. Moore and D.R. Lehman.
bibl (p806-7) tabs J Consumer Res 7: 296-307 D
‘80

Attitudes 4 .
Black and white consumer sentiment: financial o -
conditions (table) Black Enterprise 22 11:.80 N
'80 128 F : 60 M '81

: Consumer alienation. general dissatistaction ‘
/ and consumerism issues: Z.V. Lambert gbs J Retailing
articie title 56: 3-24 Summ ‘80 /{ o

~journal title
voume pages date tables article author
CONSUMERS! preferences
See also '
Brand choice
Consumers - Attitudes
Food preterences
Choosing muttiole ttems from & product class
L. McAhster bibl tabs J Consumer Res 6: 213-34 D 79
BRAND choice
Adding explanatory variables to a consumer purchase behavior
mode!: an exoioratory study. JM Jones and F.S. Zufryden. '
bbl. tabs J Mkt. Res 17: 323-34 Aug ‘B0 -
- inflation spurs broader brand loyalty. H.S.Rauch. Supermkt
Bus 35: 8 Mr B0
N
' Tranepoarency 9




Psychological Abstracts
.(Index)

age & role of family, development of consumer information

processing behaviors, kindergartners & 3rd & 6th graders & their
mothers, 10733—— abstract no.

belief systems, intentions to buy innovative products, undergraduate
business students, 9998 |

clolh'mias nonverbal communication & attitude toward clothing,
credibility of message source in advertising & intent to purchase
product, female consumers, 7502

consumer innovations concept & measurement based on adoption
. for new prod.ucts, 14704

Transoarency 10




P

Psychological Abtracts
(Abstracts) |

abstract no. G authors author's attiliation

. —L
10733. Wackman, Daniel B.; Wartella, Ellen & Ward
Scott. (U Minnesota Commumcatlon Research Div)
Learning to be consumers: The role of the famsly— article title

journat e — Journal of Communication,—1977(Win), Vol 22(1) =~ pages
151/%@?3&: information pr ssx

date ——behaviors of children from a cognitive developmegt ™Mb
perspective. Interviews were conducted with 615 kinder=> voume
gartners, 3rd-, and 6th-grade children and their mothers.
Information processing skills assessed in the child
interview were (a) understanding the purpose of TV
commercials (Skill 1). (b) selecting performance attrib-
utes in considering a product purchase (Skill 2), (c)
awareness of sources of informauon about new products
(Skill 3). (d) comparning brands on the basis of functional
characteristics (Skill 4), and (e) awareness of brands of
different products (Skill 5). Some impact of family
consumer socialization variables on the development of
the child’s general cognitive abilities, which in turn
influence consumer skills, was shown for Skills 1, 2, and
3, where perceptual boundedness accounted for amr
1verage of 10.9% of the variance and family vanables for
an average of 10.0%. The influence of the family on the
child's application of his/her cognitive abilities was sccn
“in the findings that kindergartners medium or hi
cognitive ability were significantly higher in Skills l 2
and 3 than kindergartners low in cognitive ability. Direct
influence of the family on the child’s learning of
consumer skills was shown with Skills 4 and 5. —W’. E.
Lindsey. -\

abstractor's name

Trmqncy 1"




Checklist of Questions to Answer about Indexes and Abstracts

10.

11.

12.

13.

14.

What specific ‘subject areas are covered?

Does the mdex or abstract mclude instructions for using it?
If so, where?

Is there a list of the specific prmary sources indexed or
abstracted? If so, where? .

Is there a list of abbreviations used? Where?

Is there a list or thesaurus of the specific terms (subject
headings or key words) used by the index or abstradct? Where?

How often is the index or abstract issued?

Are there cumlations? How often?

If an index, how are the citations entered? By author? Title?
Subject? Other?

If an abstracting journal, how are the abstracts arranged? 1In a
classified order? Alphabetical order? By accession number?
Other?

If an abstracting journal, what type of indexes are included, if
any? Author? [Title? Subject? Geographic? Corporate? Other?

What types of material are indexed or abstracted? Journals, books,
govermment publications, proceedings, other? ,

What is the language of the material covered? English only?
Foreign languages?

Is the material covered technical and research oriented or
popular? Or both?

Are there any other special or unique features?




Reference Sources for Research on Consumer Behavior

In studying consumer behavior, the researcher can consult
works about the discipline itself or marketing as well as works
. about other more tangentially related social science disciplines such
as psychology and sociology. The following list includes basic
reference works in several social science disciplines whose concerns
and methodologies are close to those of the student of consumer bebavior.
Ir addition some statistical compilations that quantatively describe the

consumer and his buying habits are included.

BIBLIOGRAPHIES

FEF ' Barry, JThomas. Marketing and the Black Consurer. ‘

27165 Chicage: A.M.A., 1976. .

U5 : ~ ‘

B37

REF « Ribliooraphy on Marketing to Low-ircome ConSL\J}‘ivars.

Z7164 . Washincton, U.S. Dept. of Comerce, 1969. \

cel

BLY

RIF Ferber, Robert. A Basic Riblioorapky of Marketirg Regcerch.

Z7164 (A.M.A. Biblicgraphy no. 2u).3c ed. Chicago: AmericaX

M13 Marketing Assn, 1274.

B35 < An anrotated listing ¢f articles and selected bookg,

1974 arranged within the following broad categories: ba%bund,
technigques, areas of reseaxch; cormnication ang~"
miscellianeocus aspects.

- *

REF Personality Research in Mark:-}m_j Ee{ Warren Twedt et. al.

27164 ~ Cricago: American Marketing Assny1976. ,

M18 :

. DICTIONARIES AND ENCYCLOPEDIAS

REF Goldstein, Robert. The Encyclopedia of Human Behavior. 2v.

BF New York# Doubleday, 1970. .

31 ~ This two-volume set affords brief, readable explanations

G6 of relevant terms such as "stimilus~response."” )

REF Jefkins, F. Dictionary of Marketing and Communications.

- H5415 - Aylesbury: Intertext, 1973. )
o . .J438 . Concise definitions of concepts and techniques like
’ projective drawing. '
REF shapiro, Irving. Dictionary of Marketing Terms. Totowa:
HF541 Littlefield Adams, 1981.° -

852
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Wolman, Benjamin. Intermational Encyclopedia of Psychiatry, -
Psychology, Psychoanalysis and Neurology. 17v. New York:

Good for articles giving overview of the established
thinking on consumer behavior, attitude research, motivation.
Use index volume first.

CONFERENCE PROCEEDINGS

Association for Consumer Research. Advances in Consumer
Research. Urbana, Illinois, 1974. Annual.

Papers delivered by experts at the annual conference
of this association emphasize practical applications of -
theory and models.

Attitude Research Conference. Procsedings. 1970. Annual.
The focus of the papers delivered at this conference is
on research gains in the area of testing consumer attitudes.

American Marketing Association. Proceedings. Chicago:
AM.A,, 1951 - Annual.

Papers delivered at the conference occasionally focus
on topics such as anticipating the buying habits of the

working women or minority family.

HANDBOCOK.S

Britt, Stewart H. ed. The Dartnell Marketing Manager's
Hanébook. Chicago: Dartnell, 1973. :

This comprehensive one-volume reference has 73 chagters
each prepared by a team consisting of a marketing professor
and executive. Of special interest would be the chapters on
consumer behavior, and application of the sciences to
marketing. Use subject index.

Buell, Victor, ed. Handbook of Modern Marketing. New York:
McGraw—H111 1970.

Another comprehensive single source consisting of 120
chapters, most of which are followed by a selective and now
somewhat outdated bibliography.

" Ferber, Robert,.ed. Handbook of Marketing Research. New York:

McGraw-Eill, 1974.

A concentrated one-volume reference on marketing research
methods and applications. Includes 10 chapters on behavioral
science techniques. . References at the end Of each chapter.

‘/

Lindzdy, Gardner. Handbook of Soc1al Psychohqu 5v. Reading:

Addiscn, wesley, 1965.

Each chapter in this flve voiﬁme set is an extensive
literature review on a variety of tOplCS that engage th:s social
psychologist. Chapter 40 volume 5-is especially relevant to
consumer motivation. In addition, there are chapters dealing
with attitude measurement, and related research methods. Use
index in volume 5.
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Tables
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Table
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Table
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Table
4B

Table
2B

Takle
4B
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Wolman, Benjamin. Handbook of General Psychology.
Englewood Cliffs: Prentice Hall, 1973. N

Forty-three chapters, each written by an expert. Of
special interest would be the sections on motivation and
personality.

Worcester, Robert, ed. Consumer Market Research Handbook.
London: McGraw-Hill, 1972. ,

Although this handbook has a British focus, each of the
twenty-six chapters covers both the techniques and applications
of consumer market research and will prove useful to U.s. .
practioners. ' :

INDEXES AND ABSTRACTS

Business Periodicals Index. New York: H.W. Wilson, 1960 to

~ date.

A subject index to over 200 English language periodicals
including the major marketing journals.

FaS Index of Corporations and Industries. Cleveland:
Predicasts, 1974 to date.

Best index for current information on campariies and
industries. Part I is arranged by SIC number; Part 2 is
arranged alphabetically by Corporation name. Major articles
are indicated by a black dot.

Marketing Research Abstracts. London: Market Research Society,

1978 to date. Quarterly.

Offers lengthly abstracts of articles from American and
British publications. Includes works f;tnlrelated fields like
psychology, sociology, statistics. Index is in front.

Psychological Abstracts. Washington, D.C.: American
Psychological Association, 1928 to date. Monthly.

Abstracts books, journals, essays in books, conference
proceedings, and dissertations, many in fields of applied
psychology such as marketing and consumer behavior. Consult
index to get brief summary of work and abstract number. Use -
the thesaurus for subject terms when these are not obvious.

Readers Guide to Periodical Literature. New York: H.W. Wilson,

1900 to date. ' ‘
aAn index to a wide variety of popular American magazines

including those oriented, to consumers, Blacks and woren.

Use a more specialized index for the bulk of your research.

Social Sciences Index. New York: H.W. Wilson, 1974 to date.

Covers scholarly journals in disciplines such as
psychology and sociology.




Table
2C

Table
2C

HC1C1
G86

TEF @
HC10€.7
S92

REF
HC110
I5
A53

REF
HC110
I5
A53

STATISTICS

American Statistics Index. Washington, D.C.: Congressional
Information Service, 1970.

An index to statistics appearing in publications of the
U.S. Federal government. The abstract describes the type of
statistic and its exact location in the publication.

Statistical Reference Index. Washington, D.C. Congressional
Information Service, 1980 to date.

This publication locates and describes statistical
campilations appearing in non-federal governnent publications
as well as publications

Guide to Consumer Markets. New York: Conference Board. Annual.
A useful campilation of U.S. Statistics and graphs from a

wide variety of government and trade sources on the consumer and

his behavior in the marketplace. Covers population, employment,

income, consumer expenditures, production, distribution,

prices.

Sales and Marketing Management. Survey cf Buying Power Data
Service. Annual in 3 volures.

Current estimates, by state county, city, SMSA for
population (by age), houscholds, effective buying index,
percentage of households by cash income groups, retail sales
for six retail store groups, merchandise line sales estimates
by locality and T.V. market retail sales Ly merchandise iine.

U.S. Bureau of the Census. Current Population Reports:

Consumer buying indicators. (Series P-65) Washington. Quarterly.

Indexad in the American Statistics Index.

U.5. Bureau of the Census. Current Population Reports:
Consumer incoame (Series P-60) Washington, 1548 - 3
Indexed in the American Statistics Index. :

JOURNALS

Advertising Age

American Demographic
American Psychologist
Journal of Consumer Affairs

Journal of Consurer Research

Journal of Marketing

Joummal of Marketing Research

Marketing News
Marketing Cormunications

3u




1.

NAME_

Exercise for Consumer Behavior

Write your research topic statement here. Use one sentence.

Locate background reading for your topic. Use Reference Sources for
Research in Consumer Behavior.

Bibliographic citation(s) for background reading:

Use the Library of Congress List of Subject Headings to select at least two
subject terms for your information search. ’

2.

Use the card catalog on the 7th floor of Baruch Collége4Library to locate
books. List the call numbers and full bibliographic citations for two books
you locate.

Book 1 Book 2
Ca%l rumder:
Authorf{sj:
Title:
Pubiisher:
Date:

Find a source for specific infirmation about one srea cf consumer behavior.

Biblicgraphic citation:

What did you find out about this area?

Use one index to find at least two periodical or newspaper articles about

.one area of consumer behavior.

Periodical Index:

Article 1 Article 2

Article author:
Article title:
Journal name:
Journal date:
Page numbers:

Go back to questibn number 1. Do you want to change your topic statement?
wWhy? Why not?

o




